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ABSTRACT 

A method for advertising, comprising the steps of generating a high-quality image; 
placing one or more advertising data in a predetermined location of the high-quality image; and 
fixing the high-quality image and advertising data to a utilitarian object. The advertising data is 
thereby placed in the high-quality image on an object therein so that the advertising data appears 
to be part of the particular object in the high-quality image. 
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